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Why Did One Campaign Do Better Than Another?

by Chris, October 2009
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Doing More with Less
idoing_more_with_less 487 14 654 1.56 32% g
Coping with Complexity
fcaping_with_caomplexity_with_a_centralized... 200 8 308 52% 10
The Future of the Web, Part 2
fevaluating_wehb_technology_trends_and_the... 183 16 47% 66
The Future of the Web, Part 1
icurrent_trends_and_the_future_of_weh_tecnnology 177 25 E7% 99
A Practical Guide to Social Media
fa_practical_guide_to_social_media 229 22 1092 143 45% 142

Managing a Newsletter Campaign

Imanaging_a_newsletter_campaian 153

TET 124 | 43% | 84

)f Newsletter Campaign Performance Data

sr version of this chart. Click here to open this chart in another window

You may have an easier time following along w\my post if you |ook™s
at it's actual size. ©

Over the past several months, I've tfed t0keQR a d\pser eye on how our newsletter campaigns are performing to see if | can draw any
conclusions as to what makes one B an another. What I've decided is that it all depends upon what you mean by

performing newsletter acti idle to Soual Media, which had 229. | have some pretty clear ideas as to why this particular newsletter
had so much im

Reylsletter is going to be specifically- a list of 9 potential website upgrades that will enable you to do more with less
QuIr website
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® Imagery

likely to ignore this email. | decided to replace it with a simpler image of two screens (see it here).

My guess is that the combination of a more specific title with a simpler image in the email created more intere
used the same title and image from the website version.

As you can see from the chart, I'm comparing stats from the first month each particular newsletter articleAs thg all time stats,
so I'll need to wait to see how "Doing More with Less" compares to the others in the months to come.

If It's All About Conversions...
However, if | evaluate success in terms of value added to Newfangled, particularly which articles generat nterest in our material,
then | might decide upon a different "winner." The Future of the Web, Part 1 seems to be a contender here. Though it received fewer

clickthroughs in its first month (177) and had a higher bounce rate (56%), the average amga ime sn the site was longer (3:09),

Take a Long View
But take a look at what happens when you consider the long-term, or in thi : 2 ing the full amount of time this content

several months to get a realistic picture of the success or failurg?of any¥dividuakafticle.

Are there any other aspects that | should be looking at? Do y¢ \{h myXonclusions?
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