Newfangled Blogs

CTA Stats
by Chris, March 2009

r We released our last newsletter on March 3
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fit our education-oriented inbound marketing strategy. Between our
newsletters, blogs, webinars, LinkedIn he co s we PQsyon other blogs, or our participation in events like the upcoming HOW
Design Conference (Mark will be speaking RD strategy), our goal is to consistently share our expertise. Our philosophy is that by
generating content that shares our < ite will become a hub of activity that ultimately brings us business. This is definitely

It's also interesting to MNsthow sigpificantly the numbers change on the days we publish a newsletter. Our newsletter subscriber list
currently carries 23


http://www.newfangled.com/
http://www.newfangled.com/website_topics_for_designers_and_marketers
http://www.newfangled.com/newfangled_employee_blogs
http://www.newfangled.com/content15770
http://www.linkedin.com/groups?home%3D&gid%3D1342987&trk%3Danet_ug_hm
http://www.howconference.com/speakers/
http://www.howconference.com/speakers/

Finally, our LinkedIn group numbers are lower. That's not a big suprise to me either. We do include a call to action inviting reagers to
our group in the newsletter email, but | know that far fewer people probably get what this is about than those that understand what &

that group so that there is reason for someone to join!



