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What's Cool About Brahmin.com: Product Search
by Sarah, October 2009

One site Jason and | were excited to send live recently is brahmin.com, a Massachussetts-based mafiufdcturer of p
other leather goods. Since the site's launch in September, we've gotten a number of comments about\1owNs f lopks (thanks to Duffy &
Shanley, the agency that provided the design) and how well it performs (thanks to Dave, the developer O] the projéct, who made sure that
the site's enormous database didn't slow it down). This was a complex project with several cool features; here | want to focus on just one of
them, the product search.

With a site meant for shopping, making it easy for customers to find what they wa Xop Ypriority. We decided that the best
approach would be a smart text search like the one on apple.com. To see v@ meaMhead\Q o the Apple site and start typing in
something you might want to search for: say, lapt... or i...well, i-anything. Se (



http://www.newfangled.com/
http://www.brahmin.com/

We're excited about this new search feature, and it will probably show up on more of the sites we build in the future. For the sy€cessit
execution, we again have Dave to thank; speed is key here, and he made sure that the results come up quickly enough for uderg'to
understand and work with intuitively. There are still plenty of situations where a more traditional advanced search with myiiple vagiables
will make more sense, but two specific aspects of the Brahmin project made this model a great fit here:
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The Jacquehne Tote, in

I may see that and know that Jacqueline is my bag)
different kind of bag. No problem:

not my color; or i may love the marigold but want to see if it comes in a
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Like a fine handbag, that capability is both elegant and practical. O



